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Traffic Growth Dashboard

Visits

Mar 1, 2015 ­ Mar 31, 2015

1,542
% of Total: 100.00% (1,542)
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Referring Domains

Full Referrer Sessions AdSense
Revenue

google

717 $0.00

675 $0.00

6.22% 0.00%

(direct)

333 $0.00

431 $0.00

­22.74% 0.00%

bing

60 $0.00

90 $0.00

­33.33% 0.00%

yahoo

50 $0.00

37 $0.00

35.14% 0.00%

4webmasters.org/

47 $0.00

0 $0.00

100.00% 0.00%

simple­share­buttons.com/

45 $0.00

0 $0.00

100.00% 0.00%

avvo.com/attorneys/98201­wa­james­hi
ll­31418/website.html

29 $0.00

google / organic
(direct) / (none) google / cpc
bing / organic
4webmasters.org / referral
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Mobile Traffic Behaviour

Mobile Device Info Users Bounce Rate

Apple iPhone

99 64.44%

127 75.33%

­22.05% ­14.45%

Apple iPad

43 53.23%

41 58.00%

4.88% ­8.23%

(not set)

41 64.71%

36 64.71%

13.89% 0.00%

Samsung SM­G900V Galaxy S5

17 75.00%

10 69.23%

70.00% 8.33%

Samsung SM­G900A Galaxy S5

8 81.82%

14 78.95%

­42.86% 3.64%

LG D415 Optimus L90

5 62.50%

2 50.00%

150.00% 25.00%

Samsung SCH i545 Galaxy S4

5 83.33%

5 71.43%

0.00% 16.67%
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11 $0.00

163.64% 0.00%

site29.simple­share­buttons.com/

29 $0.00

0 $0.00

100.00% 0.00%

site19.simple­share­buttons.com/

19 $0.00

0 $0.00

100.00% 0.00%

t.co/GjAarq6JUy

12 $0.00

0 $0.00

100.00% 0.00%

Referring Social Sources

Social
Network Sessions Bounce

Rate

Pinterest

28 71.43%

16 75.00%

75.00% ­4.76%

Facebook

24 58.33%

54 77.78%

­55.56% ­25.00%

Google+

15 53.33%

10 50.00%

50.00% 6.67%

Twitter

13 84.62%

1 100.00%
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1,200.00% ­15.38%

LinkedIn

4 25.00%

2 100.00%

100.00% ­75.00%

Blogger

1 0.00%

0 0.00%

100.00% 0.00%

StumbleUpon

0 0.00%

3 66.67%

­100.00% ­100.00%

Yelp

0 0.00%

1 0.00%

­100.00% 0.00%
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