
Go to this reportMain Site ­ http://www.russellandhill.com
All Web Site Data

Jun 1, 2015 ­ Jun 30, 2015
Compare to: May 2, 2015 ­ May 31, 2015

Traffic Growth Dashboard

Visits

Jun 1, 2015 ­ Jun 30, 2015

5,211
% of Total: 100.00% (5,211)

May 2, 2015 ­ May 31, 2015

3,494
% of Total: 100.00% (3,494)

Traffic Sources

Jun 1, 2015 ­ Jun 30, 2015

May 2, 2015 ­ May 31, 2015
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Referring Domains

Full Referrer Sessions AdSense
Revenue

trafficmonetize.org/

1,713 $0.00

0 $0.00

100.00% 0.00%

(direct)

1,173 $0.00

910 $0.00

28.90% 0.00%

google

802 $0.00

813 $0.00

­1.35% 0.00%

4webmasters.org/

641 $0.00

1,186 $0.00

­45.95% 0.00%

webmonetizer.net/

288 $0.00

0 $0.00

100.00% 0.00%

SFApp

110 $0.00

55 $0.00

100.00% 0.00%

bing

65 $0.00

73 $0.00

trafficmonetize.org / referral
(direct) / (none)
4webmasters.org / referral
google / organic
webmonetizer.net / referral
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Mobile Traffic Behaviour

Mobile Device Info Users Bounce Rate

Apple iPhone

174 79.13%

160 48.43%

8.75% 63.40%

Apple iPad

62 69.77%

49 47.46%

26.53% 47.01%

(not set)

39 58.49%

28 51.35%

39.29% 13.90%

Samsung SM­G900V Galaxy S5

16 71.43%

17 47.37%

­5.88% 50.79%

Samsung SM­G900A Galaxy S5

8 72.73%

13 69.57%

­38.46% 4.55%

Samsung SCH­I535 Galaxy S III

6 85.71%

6 88.89%

0.00% ­3.57%

ZTE Z740 Radiant

6 25.00%

2 50.00%

200.00% ­50.00%
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73 $0.00

­10.96% 0.00%

t.co/B9sP0S5r7S

37 $0.00

0 $0.00

100.00% 0.00%

t.co/bhytDymAeM

31 $0.00

50 $0.00

­38.00% 0.00%

www.event­tracking.com

27 $0.00

20 $0.00

35.00% 0.00%
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Referring Social Sources

Social
Network Sessions Bounce

Rate

Twitter

109 82.57%

71 56.34%

53.52% 46.56%

Facebook

20 75.00%

31 61.29%

­35.48% 22.37%

Pinterest

13 69.23%

16 62.50%

­18.75% 10.77%

Google+

8 37.50%

3 66.67%

166.67% ­43.75%

Yelp

4 75.00%

0 0.00%

100.00% 100.00%

LinkedIn

2 0.00%

2 50.00%

0.00% ­100.00%
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