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Traffic Growth Dashboard

Visits

Apr 1, 2015 ­ Apr 30, 2015

2,070
% of Total: 100.00% (2,070)

Mar 2, 2015 ­ Mar 31, 2015

1,516
% of Total: 100.00% (1,516)
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Mar 2, 2015 ­ Mar 31, 2015

Traffic Sources: Geography Break…

Traffic From Mobile Devices

Mobile Traffic Breakdown

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma
r 31, 2015

% Change

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma
r 31, 2015

% Change

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma
r 31, 2015

% Change

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma
r 31, 2015

% Change

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma
r 31, 2015

% Change

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma
r 31, 2015

% Change

Apr 1, 2015 ­ Apr
30, 2015

Mar 2, 2015 ­ Ma

Referring Domains

Full Referrer Sessions AdSense
Revenue

google

893 $0.00

705 $0.00

26.67% 0.00%

(direct)

416 $0.00

326 $0.00

27.61% 0.00%

4webmasters.org/

177 $0.00

47 $0.00

276.60% 0.00%

free­share­buttons.com/

139 $0.00

0 $0.00

100.00% 0.00%

bing

64 $0.00

58 $0.00

10.34% 0.00%

simple­share­buttons.com/

45 $0.00

45 $0.00

0.00% 0.00%

yahoo

44 $0.00

50 $0.00

google / organic
(direct) / (none)
4webmasters.org / referral
free­share­buttons.com / referral
google / cpc Other
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https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#dashboard/3mfmbKBuSZ22mG2zQMwNyA/a56626511w90109616p93678223/%3F_u.date00%3D20150401%26_u.date01%3D20150430%26_u.date10%3D20150302%26_u.date11%3D20150331/
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Mobile Traffic Behaviour

Mobile Device Info Users Bounce Rate

Apple iPhone

129 71.43%

96 66.15%

34.38% 7.97%

Apple iPad

44 53.97%

43 53.23%

2.33% 1.39%

(not set)

27 68.29%

38 64.52%

­28.95% 5.85%

Samsung SM­G900V Galaxy S5

13 77.14%

16 73.68%

­18.75% 4.69%

Samsung SM­G900A Galaxy S5

10 50.00%

8 81.82%

25.00% ­38.89%

Motorola XT1080 Ultra

6 71.43%

0 0.00%

100.00% 100.00%

Samsung SCH i545 Galaxy S4

6 90.00%

5 83.33%

20.00% 8.00%

Mar 2, 2015 ­ Ma
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% Change
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50 $0.00

­12.00% 0.00%

avvo.com/attorneys/98201­wa­james­hil
l­31418/website.html

38 $0.00

28 $0.00

35.71% 0.00%

SFApp

19 $0.00

10 $0.00

90.00% 0.00%

buy­cheap­online.info/

15 $0.00

0 $0.00

100.00% 0.00%
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Referring Social Sources

Social
Network Sessions Bounce

Rate

Facebook

35 48.57%

23 60.87%

52.17% ­20.20%

Google+

8 62.50%

14 50.00%

­42.86% 25.00%

Pinterest

5 80.00%

27 70.37%

­81.48% 13.68%

Yelp

4 50.00%

0 0.00%

100.00% 100.00%

StumbleUpon

2 100.00%

0 0.00%

100.00% 100.00%

Blogger

0 0.00%

1 0.00%

­100.00% 0.00%

LinkedIn

0 0.00%

4 25.00%

­100.00% ­100.00%

Twitter

0 0.00%

13 84.62%

­100.00% ­100.00%




